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This is the official logo for the IRBA as
designated by the IRBA Board. No other version
or variation of this logo for the representation of
the IRBA is permitted.

The logo is always applied in full colour as
presented here (unless specified otherwise in
this manual). The full colour logo is only ever
displayed on a white background.
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This is the official logo for the RA designation as
designated by the IRBA Board. No other version
or variation of this logo for the representation of
RA is permitted.

The logo is always applied in full colour as
presented here (unless specified otherwise in
this manual). The full colour logo is only ever
displayed on a white background.




IR=/A |

Logotype Tittle

INTEGRITY | PUBLIC INTEREST | AUDIT QUALITY | |

Tagline Separators



Logotype Tittle






LOGO DESIGN RA RATIO CONSTRUCTION

23

«— 10 ——

«— 10 ——

IRBA CORPORATE IDENTITY MANUAL VERSION 1.4 m
JULY 2022



1x

la

la

la

1a

1a

1a

INTEGRITY | PUBLIC INTEREST | AUDIT QUALITY



LOGO DESIGN LOGO CONSTRUCTION A-GRID

80a

26a

|
1
|
n
11
Pa
]
<
“
.

pm—
|
UAS

IRBA CORPORATE IDENTITY MANUAL VERSION 1.4 m
JULY 2022



LOGO DESIGN RA LOGO CONSTRUCTION A-GRID

46a

20a

IRBA CORPORATE IDENTITY MANUAL VERSION 1.4 m
JULY 2022



LOGO DESIGN LOGO CONSTRUCTION X-GRID

262%sx (80a)

$ 1/2X

JINTEGRITY T PUBLIC INTEREST T AUDIT QUALITY.
L
IRBA CORPORATE IDENTITY MANUAL VEJRUSIJ$2‘012.; m



LOGO DESIGN

RA LOGO CONSTRUCTION X-GRID

15'5x (46a)

6%5x (20a)

2%ex

2'5x

L Ix

LN

XL

XL

IRBA CORPORATE IDENTITY MANUAL

VERSION 1.4
JULY 2022



The area of isolation is a distance of precisely

2x around all four edges of the logo. No object,
image or item of any kind is ever to appear in the
area of isolation. The area of isolation will always
be the exact same colour as the colour displayed
behind the logo.

When the logo is applied in full colour or solid
black the background is always white. When
the logo is applied in solid black reverse, the
background is always solid black.
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The area of isolation is a distance of precisely

2x around all four edges of the logo. No object,
image or item of any kind is ever to appear in the
area of isolation. The area of isolation will always
be the exact same colour as the colour displayed
behind the logo.

When the logo is applied in full colour or solid
black the background is always white. When
the logo is applied in solid black reverse, the
background is always solid black.




If the logo needs to be applied in FULL COLOUR
REVERSE, the background is always 100% IRBA
Purple. The logotype and tagline are displayed as
solid white. The tittle and separators remain 100%
IRBA Orange.

In rare circumstances, the logo may need to be
displayed in greyscale (CO M60 Y100 K100) but this
should be avoided unless there is absolutely no other
option. IRBA Purple is replaced by 80% black (CO
MO Y100 K80) and IRBA Orange is replaced by 40%
black (CO MO Y100 K40)

When the logo is applied in GREYSCALE the
background is always white. When the logo is
applied in GREYSCALE REVERSE the background is
always 80% black (CO MO Y100 K80). The tittle and
separators remain 40% black (CO MO Y100 K40).

In rare circumstances, the logo may need to be
displayed in solid black (CO MO YO K100) but this
should be avoided unless there is absolutely no other
option.

When the logo is applied in solid black the
background is always white or 100% solid black as
presented here in SOLID BLACK STANDARD and
SOLID BLACK REVERSE.
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If the logo needs to be applied in FULL COLOUR
REVERSE, the background is always 100% IRBA
Orange. The logotype is displayed as solid white. The
tittle becomes 100% IRBA Purple.

In rare circumstances, the logo may need to be
displayed in greyscale (CO M60 Y100 K100) but this
should be avoided unless there is absolutely no other
option. IRBA Purple is replaced by 80% black (CO
MO Y100 K80) and IRBA Orange is replaced by 40%
black (CO MO Y100 K40)

When the logo is applied in GREYSCALE the
background is always white. When the logo is
applied in GREYSCALE REVERSE the background
is always 80% black (CO MO Y100 K80). The tittle
remains 40% black (CO MO Y100 K40).

In rare circumstances, the logo may need to be
displayed in solid black (CO MO YO K100) but this
should be avoided unless there is absolutely no other
option.

When the logo is applied in solid black the
background is always white or 100% solid black as
presented here in SOLID BLACK STANDARD and
SOLID BLACK REVERSE.
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LOGO APPLICATION

REVERSE DISPLAY ON IMAGE

In rare circumstances, the logo may need to be
displayed on an image, particularly in social media
applications where space is limited. The logo has been
designed in such a way that it can accommodate this
scenario. However, this type of application will require
creative discretion and approval by IRBA’s brand
management.

When displaying the logo on an image, the tagline
and separators always removed. The logo is always
reversed out in solid white.

Always display the logo in such a way that it
is legible and contrasts with the background
image. Darker backgrounds would be preferable.

Preferably display the logo on images that are
blended, faded, neutral or textured. Ensure that
logo is legible.

white or off-white or combinations thereof.

Never allow the logo to obscure faces, numbers,
text, other vector shapes or the focal point of an
image. Never place the logo over another logo
that may be featured in the image.

@ Never display the logo over lighther colours,




REVERSE DISPLAY

ON IMAGE
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Never display the tagline and separators
with the logo on an image. Legibility is
compromised.

Never display the tittle as orange on an
image. The logo is always completely
white when displayed over an image.
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LOGO APPLICATION

REVERSE DISPLAY ON SECONDARY AND ACCENT COLOURS

The reversed logo can be displayed as solid white on
any of the secondary or accent colours, but without
the tagline and separators. This type of application

is ideal for continuation pages or outdoor portable
display, but not as the primary or official display of the
brand.

Note that the reversed logo is never displayed on IRBA
Orange as this colour is reserved for idendification
with the RA brand.

These examples are incorrect applications of the
reversed logo on the secondary and accent colours.
The tittle cannot be displayed as IRBA Orange and the
tagline and separators cannot be displayed with the
logo in these applications.
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The logo is never applied in any
colour or combination of colours
other than the corporate colours
and only in the designated
combination of the corporate
colours.

The corporate colours of the
logo are not allowed to be
alternated.

The logos are never applied
entirely as a solid in any colour,
including the primary and
secondary corporate colours.
An exception is only allowed in
the rare instance when the logos
need to be solid black.
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The logo is never outlined.

Drop shadows, 3d effects, lens
flares, bevels, embosses, outer
glows, inner glows, gradient
filters, fish eye filters or any
other effects are not permitted
on the logos. The logo is only
displayed in the solid corporate
colours on a solid white
pbackground or as specified in
this manual.

The logo is never distorted
vertically or horizontally. The
tittle and logotype must always
remain in a 4:1 ratio.

O

=Y %

INTEGRITY | PUBLIC INTEREST | AUDIT QUALITY

RBA o

INTEGRITY | PUBLIC NTEREST | AUDITQUALITY



The logo is never displayed at
any angle other than level.

The logo is never displayed
in full colour on a black
background.

The solid black variant of the
logo is never displayed on
any other colour (inlcuding
corporate colours) other than
solid white.
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The tagline and seperators
are never postioned above
or to the side of the logo.

The logo is never displayed
as a watermark or tinted
shade of any colour
whatsoever.

The logo is never filled with
a gradient.
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COLOURS

COLOUR PALETTE

PRIMARY

IRBA PURPLE

SECONDARY

IRBA LIGHT TAN

ACCENT

IRBA STONE BLUE

Cc40 M100 Y15 K30
R130 G18 B 91

HEX #82125B
PANTONE 2425C

IRBA ORANGE

C10 M80 Y100 KO
R217 G77 B 21

HEX #D94D15
PANTONE 7580C

CO M30 Y52 KO
R 250 G193 B 134
HEX #FAC186
PANTONE 719C

IRBA TAN

C15 M50 Y70 KO
R 218 G143 B 87
HEX #DA8F57
PANTONE 7517C

IRBA BLUSH

C18 M58 Y37 K5
R 203 G126 B 131
HEX #CB7E83
PANTONE 694C

IRBA PLUM

C45 M65 Y25 K15
R142 G 96 B 128
HEX #8E6080
PANTONE 5145C

IRBA DEEP PURPLE

C70 M80 Y 30 K30
R85 G57 B95

HEX #55395F
PANTONE 7447C

C65 M35 Y15 KO
R 100 G146 B 185
HEX #6492B9
PANTONE 645C

IRBA BLUE

C85 M46 Y15 KO
R26 G118 B 171
HEX #1A76AB
PANTONE 660C

IRBA TEAL

C100 M20 Y40 KO
RO G136 B 153

HEX #008899
PANTONE 7712C

IRBA GREEN

C55 MO Y65 KO
R 130 G193 B 122
HEX #82C17A
PANTONE 557C

IRBA LIME GREEN

C30 MO Y85 KO
R199 G 213 B64
HEX #C7D540
PANTONE 583C



COLOURS

COLOUR SPECTRUM

PRIMARY

The primary colours
are drawn directly from
the logo. These are also
the only two colurs that
appear in the full colour
logo.

IRBA Purple must
always be the dominant
colour. Tints of the
primary colours are not
allowed.

SECONDARY

This palette should predominantly be used to blend with the primary
colours. Preferably, secondary colours should not be used in isolation
of the primary colours. However, creative discretion should be applied
in conjunction with IRBA’s brand management in the event of wanting
to use secondary colours in isolation.

Ideal applications of the secondary colours can be for sub-headings,
pull quotes, tables, data visualisation, icons, supplementary branded
collateral and corporate clothing. Subtle tints of these colours are
allowed with creative discretion.

ACCENT

The accent colours should be used to add dimension to the visual
body of collateral. The accent colours purposefully compete with
the primary colours. Preferably, accent colours should not be used
in isolation of the primary and secondary colours. However, creative
discretion should be applied in conjunction with IRBA’s brand
management in the event of wanting to use secondary colours in
isolation.

Ideal applications of the accent colours can be for data visualisation,
icons and supplementary branded collateral. Subtle tints of these
colours are allowed with creative discretion.



PRIMARY SECONDARY ACCENT
50% 20% 20%

40% 10% 6% 6% 6% 6% 6% 4% 4% 4% 4% 4%

The graphic displayed here is a guide for the for the colour hierarchy from left to right. Although percentages have been allocated here, these are merely a guide. The full

spectrum indicates a hypothetical scenario of all colours being used in one field of reference. Understandably, this is unlikely to ever take place. However, with reasonable creative
discretion, secondary and/or accent colours can never overpower the primary colours palette.



COLOURS

COLOUR TWINS

As the visual identity matures and the body of visual
collateral grows, combinations of colours, usually in

twos, become an effective asset. These combinations
can be defined as colour twins. The twins comprise a

darker and lighter shade of a similar colour.

The application of colour twins is particularly effective
in data visualisation, highlight boxes, banners and

patterns.

IRBA IRBA
TAN LIGHT TAN

/

IRBA IRBA
BLUE STONE BLUE

/

IRBA
BLUSH

IRBA
LIME GREEN

/
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The typefaces that constitute the BrutalTypeWOO font are designated as the
primary font. The primary font should preferably be used for titles, headlines,
headings and sub-headings. The primary font must not be used for body copy.

Although only four typefaces are displayed here, any weight of BrutalTypeWO0O is
permitted.

BRUTALTYPEWOO-BLACK REGULAR

THE QUICK BROWN FOX JUMPS OVER THE LAZY DOG
The quick brown fox jumps over the lazy dog

0123456789!1?2@#S%"&*()

BRUTALTYPEWOO-BOLD REGULAR

THE QUICK BROWN FOX JUMPS OVER THE LAZY DOG
The quick brown fox jumps over the lazy dog

0123456789!1?2@#S$S%~&*()

BRUTALTYPEWOO-REGULAR REGULAR

THE QUICK BROWN FOX JUMPS OVER THE LAZY DOG
The guick brown fox jumps over the lazy dog
0123456789'?7@#S% " &* ()

BRUTALTYPEWOO-LIGHT REGULAR

THE QUICK BROWN FOX JUMPS OVER THE LAZY DOG
The quick brown fox jumps over the lazy dog
0123456789!1?7@#S%"&* ()



The typefaces that constitute the Gotham font are designated as the secondary
font. The secondary font can be used in all applications. The secondary font must
always be used for body copy.

Although on four typefaces are displayed here, any weight of Gotham is
permitted.

GOTHAM BOLD

THE QUICK BROWN FOX JUMPS OVER THE LAZY DOG
The quick brown fox jumps over the lazy dog
0123456789!'?@#$% " &*()

GOTHAM BOLD ITALIC

THE QUICK BROWN FOX JUMPS OVER THE LAZY DOG
The quick brown fox jumps over the lazy dog
0123456789!?7@#$%"&*()

GOTHAM LIGHT

THE QUICK BROWN FOX JUMPS OVER THE LAZY DOG
The quick brown fox jumps over the lazy dog

01234567891?7@#$%"&* ()

GOTHAM LIGHT ITALIC

THE QUICK BROWN FOX JUMPS OVER THE LAZY DOG
The quick brown fox jumps over the lazy dog
01234567891?7@#%% & *()



PHOTOGRAPHY STYLE

COSMETIC

In various instances, designs will require a selection of
photographs that contribute to the overall aesthetic
of the visual identity. These images would neither

be descriptive, related to narrative or of people and
events. They are therefore classified as cosmetic.

The subject matter for cosmetic imagery is flora. This
can include flowers, plants, leaves, grass and trees.
This theme universally represents renewal and is
suitable for the launch of IRBA’s new visual identity.
Images of flora are also neutral and reinforce the
IRBA’s position of objectivity. Cosmetic images are
ideal for backgrounds or to form textures. Preference
should be given to interesting compositions, depth of
field, close-ups, tight crops or unusual angles.

In selecting cosmetic images of flora for use in the
IRBA visual identity, certain guidelines must be
followed:

@ All depictions of flora must be in bloom, green
or fully alive. Imagery of dead, dying or burning
flora is not permitted.

@ Images must be of completely natural settings.
Images may not be:

Digitally enhanced
Display special effects
Composites
Bouquets or any other human generated
arrangement like a garden
3d renderings or composites thereof
Artificial elements such as superimposed
backgrounds, water or skylines.

@ No depictions of fauna, people or any man-
made structure in cosmetic images.

Note that these rules would not apply to images
required for narrative and descriptive purposes.

Blood lily

Fir trees

Barberry shrub

Protea

Red water lily

White water lily

Jacaranda




People images must be in a modern, corporate
environment. The subjects must appear professional,
reliable and highly skilled with a balanced depiction of
age, gender or race.

Where the target audience is university students or
young professionals, images of young adults learning
in a formal environment must be used. These should
be persons between the ages of 21 and 30. And
where the message is for regulation purposes, more
experienced looking professionals must be the used
and should include people between the ages of 30
and 50 operating in an office or boardroom setting.

The use of people images gives the organisation a
personality and makes the viewer connect with it.
Therefore, the environment must be one of a positive
atmosphere and should evoke a feeling that the
organisation has integrity, is fair, competent and
trustworthy.

In selecting people images for use in the IRBA visual
identity, certain guidelines must be followed:

Images must:
Be in a professional setting, with a clean and
modern background.
Depictions of people must align with the
country’s demographic and must display
diversity.
Dress code must be modern, formal and clean.
Group images to include no more than 5
people in focus.

Images may not be of:
3d renderings or composites thereof
Social scenes (families, groups or individuals
at recreational events),
Fauna
Minors
Groups or individuals in recreational
environments/events

Note that these rules would not apply to images
required for narrative and descriptive purposes.

Interns or young professionals in training

Diverse group in discussion

Development programme in session

1

ral
Confident, reliable and professional

Diverse group of professionals meeting

Expert guiding client/junior



The IRBA Curve is inspired the design of IRBA’s logo.
Bending without yielding, in curves there is more
strength as there is in a straight line. The visual identity
will find subtle ways to demonstrate this.

In this application, the IRBA curve is applied to square
shapes.

Square shapes will also be a feature of the
visual identity as they are drawn from the tittle
in the logo.

To calculate the radius of the curve, divide the
square into quarters vertically and horizontally.
This will create 4 x 4 (16) squares within the
square. A circle is then drawn in the most
bottom right square. The diameter of the circle
is equivalent to the width or height of the most
bottom right square. The diameter is also equal
to 1/4 the height or width of the larger initial
square.

Divide the circle into four quarters. The bottom
right quarter defines the curve to be cut from
the initial square.

This shape can now be treated as an asset of
the visual identity. Uses could include icons,
pagination, patterns, photo frames or holding
elements, Usage is not compulsory.

o
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ASSETS

A-PATTERN
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This display demonstrates the positioning of the IRBA
logo on a portrait orientation. The logo is always
positioned bottom left or top left. This application is
ideal for all the A-sizes in portrait which would include
report covers and posters.

BOTTOM LEFT DISPLAY TOP LEFT DISPLAY



POSITIONING

PORTRAIT ORIENTATION GRID

In preparation of a portrait size artwork, begin with
calculating the page margin. The page margin is 1/33
of the height of the page. The margin runs along all
four edges of the page.

Then place the IRBA logo. The height of the logo is
2/33 of the height of the page.

In the bottom left display, the base of the logo rests
on the bottom page margin and is always left aligned
against the left hand page margin.

In the top left display, the top of the logo rests on the
top page margin and is always left aligned against the
left hand page margin.

The distance between the top of the logo and the
artwork zone is equivalent to the page margin (or
1/33). The branding zone comprises the sum of this

area with the logo height and bottom page margin (i.e.

4/33). The background of the branding zone is always
solid white or 100% IRBA Purple in the event of using
the reverse full colour option of the logo.

ARTWORK ZONE

PAGE MARGIN:
1/33 of page height

J¢

PAGE MARGIN:
1133 of page height

\—J\L

PAGE MARGIN:
1133 of page height

PAGE MARGIN:
1/33 of page height

LOGO: 2/33 of
page height

BRANDING ZONE
BACKGROUND IS

BRANDING ZONE
BACKGROUND IS
ALWAYS SOLID
WHITE OR IRBA
PURPLE

Equivalent to
£ mRaEvanan
Tasapage i

LOGO: 2133 of page height

I
g

BOTTOM LEFT DISPLAY

PAGE MARGIN:
1/33 of page height

TOP LEFT DISPLAY

1/33 of page height

ARTWORK ZONE



POSITIONING

LANDSCAPE ORIENTATION FULL COLOUR

This display demonstrates the positioning of the IRBA
logo on a landscape orientation. The logo is always
positioned bottom left or top left. This application is
ideal for mailers, print advertisements, web banners
and screen displays.

Note that although slide decks are a landscape
orientation, there are specific guidelines for slide decks
in this manual.

BOTTOM LEFT
DISPLAY

TOP LEFT
DISPLAY




POSITIONING LANDSCAPE ORIENTATION GRID

PAGE MARGIN: PAGE MARGIN:
1124 of page height 1124 of page height

v

£ PAGE MARGIN:
1124 of page height

In preparation of a landscape size artwork, begin with

calculating the page margin. The page margin is 1/24

of the height of the page. The margin runs along all BOTTOM LEFT
four edges of the page. DISPLAY

ARTWORK ZONE

Then place the IRBA logo. The height of the logo is
1/12 of the height of the page.

Equivalent to
P
1/24 of page height

In the bottom left display, the base of the logo rests
on the bottom page margin and is always left aligned
against the left hand page margin.

LOGO: 1/12 of page height

£ PAGE MARGIN:
1124 of page height

In the top left display, the top of the logo rests on the
top page margin and is always left aligned against the
left hand page margin.

PAGE MARGIN:
1124 of page height

The distance between the top of the logo and the

artwork zone is equivalent to the page margin (or Loso: 126l et
1/24). The branding zone comprises the sum of this & tion.
area with the logo height and bottom page margin (i.e
1/6). The background of the branding zone is always
solid white or 100% IRBA Purple in the event of using
the reverse full colour option of the logo.

BRANDING ZONE
BACKGROUND IS

TOP LEFT
In the event of a square size orientation, the landscape DISPLAY
grid takes preference.

ARTWORK ZONE

& PAGE MaRaIN:
- 1124 of page height
PAGE MARGIN: PAGE MARGIN:
1124 of page height 1124 of page height




Lorraine van Schalkwyk APR

|
I Ischalkwyk@irba.co.za
+27 83 626 3762

INTEGRITY | PUBLIC INTEREST | AUDIT QUALITY +27 (0)87 940 8836
+27 86 548 1035

www.irba.co.za




STATIONERY BUSINESS CARD FRONT GRID

LOGO CENTRED HORIZONTALLY
BETWEEN THESE MARGINS a4mm

3mm{3mm 3mm

PAGE MARGIN: 3mm —>

o —>
Lorraine van Schalkwyk APR & v
Manager: Marketing '
Communications and
Media Relations
w
HEIGHT OF LOGO:
2.5 (or 14 of
posciibibereivid l Email Ischalkwyk@irba.co.za
| Mobile +27 83 626 3762
INTEGRITY. | PUBLIC INTEREST.| AUDIT.QUALIT:

Direct +27 (0)87 940 8836
Fax +27 86 548 1035

www.irba.co.za
Gmm%

wwgz

PAGE MARGIN: 3mm —>

PAGE PAGE
MARGIN: MARGIN:
3mm 3mm
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STATIONERY BUSINESS CARD BACK FULL COLOUR
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STATIONERY

LETTERHEAD FULL COLOUR

This is the full colour display of the IRBA letterhead.

INTEGRITY | PUBLIC INTEREST | AUDIT QUALITY
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JULY 2022



STATIONERY LETTERHEAD GRID

PAGE MARGIN: PAGE MARGIN:
1133 of page height 1/33 of page height

PAGE MARGIN:
1133 of page height

LOGO: 2/33 of
page height
INTEGRITY.1 PUBLIC INTEREST | AUDIT QUALITY,

Equivalent to PAGE MARGIN:
1133 of page height

ORCIOIOIONS

)

PAGE MARGIN:
- E-mail 1122 of page height 3/33 (or 1/11) of

®E

PAGE MARGIN:
1/33 of page height

IRBA CORPORATE IDENTITY MANUAL VERSION 1.0
JULY 2022



Slide deck covers use the IRBA Curved Square as a
holding element for the title. The IRBA Curved Square
is always aligned to the right against the right hand
page margin. The logo and title are centre aligned to
height of the page.

The slide deck cover allows for a strip between the
logo and IRBA Curved Square. This strip is optional,

it can be left blank. If the strip is employed, it may
display as many three squares in a vertical arrangment
as seen in Example 1. It can also be a signular strip as
in Example 2 or split into two rectangles as in Example
3. Discretion may be used to place photographs,
patterns (as specified in this manual) or a combination
as seen in Example 4.

Cae nemsi non sectatum
La sum et prest de voluptiae ped qui
Quia consed explibe rrorepe nam

Cae nemsi non sectatum
La sum et prest de voluptiae ped qui
Quia consed explibe rrorepe nam

Cae nemsi non sectatum
La sum et prest de voluptiae ped qui
Quia consed explibe rrorepe nam

Cae nemsi non sectatum
La sum et prest de voluptiae ped qui
Quia consed explibe rrorepe nam




SLIDE DECK WIDE SCREEN COVER GRID

PAGE MARGIN:
EQUIVALENT OF 1y of page height

5 PR
Ty

GAP BETWEEN IMAGES:
PAGE MARGIN: 05y
1y

PAGE MARGIN: Ty —>

IMAGES: 0.5y

Calculations in the slide deck set are based on the ' )

Y-fOI’mula Hemhlofbwissy.T;?\ﬁgo: Iw ‘ Cae nems' non seCtatum The ttle copy can be any size and variation of
i o v age i cnte - i La sum et prest de voluptiae ped qui Sinedls he hlghtof e pae o

: B Quia consed explibe rrorepe nam

centre
aligned to the tie.

1y = 1/24 of the page height.

PacE maRGIN: 1y —>

1
IRBA CURVED SQUARE:
Square is used as copy. The

square must retain it square shape within the edges of the margins. The
curved square is always aligned (o the right against the right hand page margin.

IRBA CORPORATE IDENTITY MANUAL VERSION 1.4
JULY 2022



Body copy for all variants of inner slides must always
be 80% black. First generation headings must be
100% IRBA Purple. Discretion between IRBA Purple
and IRBA Orange can be used on lower generations.
Secondary colours may also be used for lower
generation headings. All copy in the content zone
must be from the Gotham font. BrutalTypeWOOO can
only be used for the title.

Bullet points are to remain 100% IRBA Orange. First
generation bullet points must always be square
shaped. Font sizes for headings and copy vary from
one slide deck to another, but sizes must be consistent
throughout a single presentation. No more than six
bullet points may appear on a slide.

Sizes for images, graphics and diagrams may very, but
must always be placed on the left of the copy.

Page numbers are always 100% IRBA Orange.

INTEGRITY | PUBLIC INTEREST | AUDIT QUALITY.

Cae nemsi non sectatum
La sum et prest de voluptiae ped quiQuia consed

HENIENIM INCIAE LISTCORIA

= Vel ium faccull isinumg uident, untest,
commollabor sant as

= Sin cusam ulpa volor autatur, tora voluptat et
eostem inctat lautae.

= Dolore dolor autem dolupturibus idemos idelia
seque

= Plic te etur saniatu ribus, vendaeri

= Alitae etur aut hitio tendiorem

= Evelectat pa cor aut voluptas sin excearia nus
corupta



SLIDE DECK

INNER SLIDE: STANDARD GRID

PAGE MARGIN:
1y

\!

GAP BETWEEN DIVIDER
LINE AND LOGO:

1y

\2

images and copy must
never be less than 1y

GAP BETWEEN DIVIDER
LIN
Note: Size of images can

IE AND LOGO: 1y

\!

divider ino must align with

PAGE MARGIN:
1y

\!

PAGE MARGIN: 1y %

HEIGHT OF LOGO: 2y

INTEGRITY 1 PUBLIC INTEREST_| AUDIT QUALIT

Cae nemsi non sectatum|
La sum et prest de voluptiae ped quiQuia consed

CONTENT ZONE: 16y

2

seque

corupta

HENIENIM INCIAE LISTCORIA

* Vel ium faccull isinumqg uident, untest,
commollabor sant as

® Sin cusam ulpa volor autatur, tora voluptat et
eostem inctat lautae.

* Dolore dolor autem dolupturibus idemos idelia

* Plic te etur saniatu ribus, vendaeri
= Alitae etur aut hitio tendiorem
» Evelectat pa cor aut voluptas sin excearia nus

TITLE ZONE:
Note: Font size and length of copy

logo. This copy must always be 100%
IRBA Purple.

PAGE NUMBER:
“The page number can be
any of the corporate fonts.

be 100%

PAGE MARGIN: 1y %

IRBA Orange. The height of
the page numer is 3/dy.
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SLIDE DECK

INNER SLIDE: PATTERN VARIANT FULL COLOUR

For a less formal look, this display shows the Inner
Slide: Pattern Variant of inner slides for a slide deck.
The substantial difference from the standard inner
slide option is that the strip at the top features an
IRBA pattern. The IRBA logo is placed in a holding
element which can be any one of the lighter shades
of the colour twins to match the inside of the pattern.
Any of the IRBA Patterns can be used.

If this variant is employed, it is essential that all

inner slides maintain the same colour scheme for
consistency. Headings, bullet points and page numbers
should follow the chosen colour scheme.

HENIENIM INCIAE LISTCORIA

Vel ium faccull isinumq uident, untest,
commollabor sant as

Sin cusam ulpa volor autatur, tora voluptat et
eostem inctat lautae.

Dolore dolor autem dolupturibus idemos idelia
seque

Plic te etur saniatu ribus, vendaeri

Alitae etur aut hitio tendiorem

Evelectat pa cor aut voluptas sin excearia nus
corupta

HENIENIM INCIAE LISTCORIA

Vel ium faccull isinumq uident, untest,
commollabor sant as

Sin cusam ulpa volor autatur, tora voluptat et
eostem inctat lautae.

Dolore dolor autem dolupturibus idemos idelia
seque

Plic te etur saniatu ribus, vendaeri
Alitae etur aut hitio tendiorem

Evelectat pa cor aut voluptas sin excearia nus
corupta



SLIDE DECK INNER SLIDE: PATTERN VARIANT GRID

HEIGHT OF -
LocokoLonG | HESHTOF —
ELEMENT: 2y s

HENIENIM INCIAE LISTCORIA

» Vel ium faccull isinumqg uident, untest,
commollabor sant as

Aside from the measurements around the logo, the
measurements for the Inner Slide: Pattern Variant are
the same as the Inner Slide: Standard Variant.

® Sin cusam ulpa volor autatur, tora voluptat et
eostem inctat lautae.

» Dolore dolor autem dolupturibus idemos idelia
seque

* Plic te etur saniatu ribus, vendaeri
» Alitae etur aut hitio tendiorem

» Evelectat pa cor aut voluptas sin excearia nus
corupta
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JULY 2022



SLIDE DECK

INNER SLIDE: TITLE VARIANT FULL COLOUR

This display shows the Inner Slide: Title Variant of inner
slides for a slide deck. This variant is almost identical
to the Inner Slide: Pattern Variant, but in the instance
the pattern is replaced by the title and divider line

(the same as seen in Inner Slide: Standard Variant).
The Inner Slide: Title Variant allows for the use of the
secondary colours in the colour twin schemes.

If this variant is employed, it is essential that all

inner slides maintain the same colour scheme for
consistency. Headings, bullet points and page numbers
should follow the chosen colour scheme.

Cae nemsi non sectatum
sed

La sum et prest de voluptiae ped quiQuia conse

HENIENIM INCIAE LISTCORIA

Vel ium faccull isinumq uident, untest,
commollabor sant as

Sin cusam ulpa volor autatur, tora voluptat et
eostem inctat lautae.

Dolore dolor autem dolupturibus idemos idelia
seque

Plic te etur saniatu ribus, vendaeri

Alitae etur aut hitio tendiorem

Evelectat pa cor aut voluptas sin excearia nus
corupta

Cae nemsi non sectatum

La sum et prest de voluptiae ped quiQuia consed

HENIENIM INCIAE LISTCORIA

Vel ium faccull isinumq uident, untest,
commollabor sant as

Sin cusam ulpa volor autatur, tora voluptat et
eostem inctat lautae.

Dolore dolor autem dolupturibus idemos idelia
seque

Plic te etur saniatu ribus, vendaeri

Alitae etur aut hitio tendiorem

Evelectat pa cor aut voluptas sin excearia nus
corupta
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Expe comnis gen

Expe comnis gen
quas exerspit

quas exerspit ‘qua
aspeslaccae od 4 aspe laccae od

aspeslaccae od
ustrum

Although the orientation is portrait, the design of pull- a

up banners deviates from the 'PORTRAIT GRID’ due to aoR Iacc:ie Od '
their significantly narrow format. The design options '-* VY-
are however relatively flexible, provided that the top \

and bottom branding zones are strictly applied. The
logo can be placed at the top or bottom.

www.irba.co.za

INTEGRITY | PUBLIC INTEREST | AUDIT QUALITY INTEGRITY | PUBLIC INTEREST | AUDIT QUALITY




PORTABLE DISPLAY PULL-UP BANNER GRID

PAGE MARGIN: PAGE MARGIN: PAGE MARGIN: PAGE MARGIN:
1140 of page height 1140 of page height 1140 of page height 1/40 of page height
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*3NOZ ONIONVE

Pull-up banners are divided into four equal parts
vertically. It is recommended that designs adhere to
this grid for consisteney. However, the top and bottom
branding zones are strictly 1/4 of the page height. The
background of the branding zones can be solid white
or 100% IRBA Purple in the event using the full colour
reverse logo. The page margin is 1/40 of the page
height around all four edges. Top and bottom page
margins may need to increase to accommodate bleed
and clearance as manufacturer specifications vary.

AARTWORK ZONE

INOZ YHOMLYY

. Background is always.
% IRBA Purple in the
full colour reverse logo

www.irba.co.za

L}
LOGO: 1/10
of page height and
verticall centered
to height of
branding zone

INTEGRITY | PUBLIC INTEREST | AUDIT QUALITY.

BRANDING ZONE:

PAGE MARGIN:
1140 of page height

PAGE MARGIN:
140 of page height
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A4 DOUBLE-PAGE SPREAD

FULL COLOUR

This is a full colour example of an A4 double-
page spread. Note that the design of headings
and pagination in this example are merely a guide.
However, the design body copy and margins must
always be as displayed in this example.

Optasimporem. Moluptat. Mil inimin e, conempe

incte consenem ra doluptur? Volecea pro tem as
carchillupta nonest endella borionse volent quam
quati delestibus.

Optae. Qui doluptia dunt mi, aut maxim quatem

mintem ut optas deliquis eat voluptiunt odi derunt
aut quatem volupta tibusae magnitat

‘Quaspercis ut quo exerum enet qui omnis aperciat
fugit, volor recab ius res des et facium recullaboris
Sit omnimin ciasint anducil lesent venis dolum
untiore molupta quis sim que suntusant esto eossi
s mollts dite nistisi repel este vel moditat.

‘Omnis alibuscimpos dita

‘Sumenet am dolorib eatusci underio eum anihillum

aligenhiti quia volum volento volorrum fugitae culpa
suntus, inhil ea plandipsum quistiore porum fuga.
ta cullabo raturis magnihilum quiderio to blabo,
Cium nonestis sus mod mil magnit por sinis aut dem
ium quod molupid eliquid mod quidus.

Ut ut es di ditempe rfererero ea volest, arum quamus

que nonse nectae elique as aliqui ut eum q

nimus etur ad et alibus, odit optatauam, int exerio
inim sitatur.

Oditius aperfer umauuntior aut voluptaui officie
nessimet inctur dus restem aut rescips amenis dolor
ve, quati dolore niendam in perspera modipsape.
litatus ad que volare dolorest quam, aui corum aut
mo occat.

Eum experiam nos maionsendae

Ut s rerum fugia quas sum qui aditata ssimend
dolupta spicimus aut incis si conecum harum lab
ipidel magnis quodio, Ut dolorepta ininitati cullabo

fporpor escipsus.

Sequibus. sum qui voloritatus, tectatumaui corit

pratur, conseque event labor alit eum rerum iigue.
ped quam d

Venient quunt voluptatur

Xeriae niamusdae conest quam, core nus dollaccae

porrorerit et ad mos sunt laborehent malarem quis.

aliquia cone pro eriam in es dolut quas qui que

derepelNum rae corero omniati anis mint.

Ximosamust, to quia nusam, eum que venim quidele

apersperfere cuptas nos que cone rera comnis
nimpe offici abo. Luptius.

Mosteceped modiciam nobis

Ut utemauia dilaborum picto qui quasper ibusdam,

Bis a apiet ommolore andaeriorum, eum fi
moloreperum et pa nihicaborum quis digenie
niminie ndandamus.

dolupta temperu ptatesequivoluptatus. Agninitatest
fuglatur accuptasima sinimus e pla que nectur a

Et elum ex eat enis et fuga Ut ute volo etur

ducimin cistion nulparum etur, oditent.

Officiatquam earum con poreritae

Eniae et faccatibus velit officas voluptae voluptam

am fugiaessunt optate cora comnitiorate cus. Otatiis
quiat late nonsequid quamus

Di derovidebis re maxim rectota quundebis
ratemporem:

Que perchicta nit alis estiusant eos ipicid qui
aspiscil ipit accumquibusestionessit, abora
quam iduntem etum facias aut quodii sauibus.
mod quiandita volestiae nullum.
licipsum  nostibus  eos  iduntempos  antia
dolorroria porio. Enenist od que rem fugia
dendam. corias molupti siminul parchilictis
re volupta ssinvel impel maios veliauis aut

<
]
E]

sima volore volupieret lab impos con porerum
qui rem quos iunt.
Cores a delest, cone nulliquis il most, torecep.

eum
discition corit que vitas aligendero et et voluptiunt
lantect aquae. Ut hicien's sam et officiet officiae.
omnis sequatios est odist, con explige nducit letatia
doluptatest harum eatiae eaquo ent mi, sa dolor
sliaui accullut quo ea pro modignihil minhilicat
laceaquis ipsunt, nonsed et harum evendunt ad et
prorendam ad millaborrum volut quatusdam, sedi
dolenis in ne quam essitis que poreict urenimus, sa
i dus dust, sandaerunt erior re omnimax imenim

<
5
g
a
5

et corerat reicto dolupis nctota spicia istibusae
deleni omnimus et venem dolupis atus,

Nemaui dolore volupta tiaspit duntio temporeriat
uiaes eos aut vendant re aut molorerum utempor si

qui conse pro tentur, sisi di blaborerrum exceaqu
Istrum que molupta taquae mos etur, con coribus.
ciarments atur. Quiaero tem ipsandit que nulluptat
faceum sin non re volut rent latur re nem alictam
voluptatiur.

Harunt aute moloribus

Lautem eum ipis dolorrum, voluptaaui asperovites.
aut verum, sitio quae officiatquam earum con

sitaepedio expeleceatis acest acerum que nis et
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A4 DOUBLE-PAGE SPREAD GRID

An A4 double-page spread must always be in two
coloumns with a 9mm gutter. Margins are as follows:

Top: 30mm
Bottom: 30mm oy curren
Outside: 20mm ) VARG R ¢

20mm _ |, 20mm
AN}

Inside: 20mm I 7

Specifications for body copy on an A4
document are always:

Font: Gotham Light

Size: 9 points

Leading: 12 points (1.5 spacing is also
acceptable).

Kearning: O

Colour: OC OM 0OY 80K (applies to a
white background. If used on other colour @
backgrounds discretion can be applied)

Alignment: Justified left and right 2

Treatment of headings and sub-headings
is optional as long as it is according to the
guidelines of this Cl manual.

@ This area represents the No Type Zone. No
type may appear within this zone. Graphics,
images and shapes may appear here, but no
type. Page numbering in pagination design
must also be clear of this zone.

BOTTOM MARGIN: 30mm

& o vee zonesamm

NO TYPE ZONE:
20mm on each page
NO TYPE NO TYPE

1st generation bullets must always be square.
Size and colour is optional.



IRBA

INTEGRITY | PUBLIC INTEREST | AUDIT QUALITY

Although the orientation is portrait, the design of DL
brochures deviates from the ‘PORTRAIT GRID’ due to
their significantly narrow format. The design options
are however relatively flexible, provided that the top
and bottom branding zones are strictly applied. The
logo can be placed at the top or bottom.

Expe comnis
gen quas
exerspit aspe
laccae

omhnis
gen quas
exerspit aspe

www.irba.co.za

INTEGRITY | PUBLIC INTEREST iy INTEGRITY | PUBLIC INTEREST | AUDIT QUALITY

www.irba.co.za



BROCHURE DL COVER GRID

PAGE MARGIN: PAGE MARGIN: PAGE MARGIN: PAGE MARGIN:
smm smm smm

PAGE MARGIN: Smm — &— PAGEMARGIN: 5mm

1GO: 1/10 of page

heith (or 21mm) and
ertically centered

heigh o braning zone

INTEGRITY. | PUBLIC INTEREST. | AUDIT QUALITY.

0o 3512181 110j03 1} 34} Bussn 1o Wware
U3 Ut 1ding VB %001 0 SYM PIoS
Skemye 51 punoibyoeg Wby abed Jo 1/
:3NOZ ONIGNVYE

Like pull-up banners, the cover for brochures is

also divided into four equal parts vertically. It is

recommended that designs adhere to this grid for Ie ersplt aspe
consisteney. However, the top and bottom branding * A “ Vy H
zones are strictly 1/4 of the page height. The

background of the branding zones can be solid white /

AARTWORK ZONE

or 100% IRBA Purple in the event of using the full .
colour reverse logo. The page margin is 5mm around £
all four edges. g

5

Wl g """""

. E 5’5 -g LOGO: 1/10 of page
www.irba.co.za g:2 etk

s % é height of branding zone

"%_&5 INTEGRITY | PUBLIC INTEREST | AUDIT QUALITY N4

5

&— PAGE MARGIN: 5mm

[

PAGE MARGIN: Smm —>
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Venient quunt voluptatur

Xeriae niamusdae conest quam, core nus
dollaccae ea ventiure derumque earibus
it ellaut

aci qui con comnisim et volum
odigenet audit fuga. Nem et reium quid
magniminci quod qui officia qui dolupidis
magnis atum volupta derum eatum voluptat

doluptas explibus veliquatus et occus dissima
t porpor

ium se moluptatem repti que

gnatium, ad qui doles nobit

mollorum qua
i o berio beraece rspiducius ett

voluptur aud

aliquat n di dolor mmo im

ol nseque volur T ite ped Et landanda ad molut odis nihit arum
eumn erumaquis vid eum, musant

This is an example of how the inside of an A4 fold to ccab lpsum i cus, 0Gous porlt Guas Si
DL brochure could look. This is based on the inside of ° Pl et
a U-fold, but a Z-fold is also acceptable. Note that this
design is merely a guide, but the rules around margins ort e e olpte S e
must be applied.

harciumguia dolum estionsequia volore
dolorrovit et volorendit, nis aut officiisque r

modipitium eos is volum et enimil moloriat
pre neculpa ribearchil im in; reserspide

Eum experiam maionsendae sicilit porrorerit et ad mos s

nt laborehent am

nimi, inum quia consequia venis net

hillautatur? Pel est quam dolupta spicimus
aut inciis si conecum harum lab ipidel magnis

dio. Ut dolorepta inihitati cullabo rporpor

Sus.

Sequibus, sum qui voloritatus, tectatumqui

it porem erio. Ed ut que nullabo restiist

voluptiumaue consenderem erum reiciun

daecae excerum es dolenih illigenis et ut

atibus doluptatio. Pore mi, iliquis earum

volorporum, aut di blatus aute nimpelique nihi
is nus eurn liqui ipis dolupta sperum

aut incienda dissimagnis nam sim il ipsant

mod que num untur sin comnimus.




BROCHURE

DL INSIDE GRID

The inside of an A4 fold to DL brochure will invariably
allow two to three panels displayed side-by-side,
depending on the type of fold selected (i.e. Z-fold

or U-fold). Essentially, each panel is 210mm x 99mm
portrait with a 9mm margin all around. This display
indicates three such panels side-by-side creating an
inner margin of 18mm.

@ This area represents the No Type Zone. No
type may appear within this zone. Graphics,
images and shapes may appear here, but
no type. If the design warrants it, type may
traverse the inner margins.

AARTWORK ZONE: 81mm

INNER
MARGIN:
18mm

ARTWORK ZONE: 81mm

INNER
MARGIN:
18mm ARTWORK ZONE: 81mm

&— NoTYPE ZONE: mm

ARTWORK ZONE: 192mm

|Abora dolorrovid quo
explis vendi doluptatio
dolore enimos ipienihit,
omnis alibuscimpos dita
venient quunt voluptatur
isapel iur aut posa con
estrum vendam, odit ea
volorectur.

A Flunt voluptatur
B Ria quibus sundi dus
C Ad quae ihitas aut

D Taquae peribus audit

"

o

b

| 1 ?
Eum experiam maionsendae|

mod aue

enient quunt voluptatur

&— NoTYPE ZONE: 3

NO TYPE
ZONE:
omm

SCORE

SCORE NO TYPE
ZONE:
mm
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